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ACTIVITIES 
Outdoor activities at three clubs, p. 24, Feb. 
Outdoor fun for the whole family, p. 24, Feb. 
Summer youth camp; our most eagerly anticipated event, 
p. 18, May 
Dilly dollies invade cherry hillsdilly, p. 19, May 
A profitable ladies’ day program, p. 23, June 
Style show—for men only, p. 32, June 
ACTIVITIES, WINTER 
Curling: a sure-fire cure for winter’s letdown, p. 30, Nov. 
AUTOMATION 
What about unit record equipment for clubs? p. 52, Mar. 
BEER 
(See Beverage) 
BEVERAGE 
The work of the wine steward and the tools of his trade, 
p. 28, Aug. 
A calendar of drinks can increase sales, p. 30, Aug. 
A lesson from south of the border, p. 30, Aug. 
After dinner drinks; ledger boosters, p. 31, Aug. 
Soft drink sales mean more profits, p. 32, Aug. 
How to stimulate interest in wines, p. 32, Aug. 
Tell what’s available—sales come automatically, p. 32, Aug. 
The value of merchandising in promoting beverage sales, 
p. 34, Aug. 
We promoted wine extensively and doubled our net profit, 
p. 36, Aug. 
Let your members do your promoting, p. 64, Aug. 
Good bartenders build good bar business, p. 65, Aug. 
Education: the key to increased wine sales, p. 66, Aug. 
Idea contest may increase profits, p. 66, Aug. 
Nonalcoholic mixers: the bases of good drinks, p. 68, Aug. 
Quality: the key to member satisfaction, p. 71, Aug. 
The place of beer in a private club, p. 20, Sept. 
A wine steward’s tools and how they should be used, p. 22, 
Sept. 
Realistic prices stimulate bar business, p. 44, Sept. 
CLUB OPERATIONS, GENERAL 
Car-wash service at the club: a member-pleasing money- 
maker, p. 62, May 
Keeping a club within the black-ink margins, p. 54. Mar. 
Are all your members good customers? p. 56, Mar. 
Profile of operating statistics of 273 private clubs, p. 20, Apr. 
COMMUNICATIONS 
Do your members get the message? p. 46, Mar. 
Monthly publication keeps members informed, p. 15, Dec. 
COSTS CONTROL 
Renovation improved controls, p. 14, Jan. 
What about unit record equipment for clubs? p. 5: 
Basic elements of data processing, p. 14, Dec. 
CURLING 
Curling: a sure-fire cure for winter’s letdown, p. 30, Nov. 
DESIGN 
Interior decorating for clubs, p. 34, Oct. 
A club remodels to keep up with members’ needs, p. 32, Oct. 
EMPLOYEES 
Employee wages, training discussed at Ohio Valley round 
table, p. 16, May 
Penalize employees for breakage? We pay them for lack 
of breakage, p. 34, July 
EQUIPMENT 
New equipment generates business, improves club efficiency, 
p. 30, Oct. 
FINANCE 
Conflict on accounting: should clubs depreciate? p. 18, Jan. 
FIRE PROTECTION 
Metal lath, plaster save club, p. 33, Jan. 
FOOD OPERATIONS ; 
Renovation improved food controls, p. 14, Jan. 
Clubs’ stable clientele requires special menu-planning ef- 
forts, p. 16, Jan. 
Shad and roe: pleasure and profit, p. 19, Jan. 
Partichokes add drama to menus, p. 29, Jan. 
Lent or not, we always serve seafood, p. 58, Jan. 
Cherries rate high on club menus, p. 34, Feb. 
French service—but for Americans, p. 42, Mar. 
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Send for a free sample of FROTHY 
MIXER. Then make two whiskey sours, 
one with FROTHY MIXER, one in 
your usual way. See if you can tell 


which is made with FROTHY MIXER. 
While FROTHY MIXER is not lemon 


juice, it's flavor is often preferred. 


Here's why FROTHY MIXER is a 

good buy for you: 

1. Tastes delicious and frothy. 

2. Makes every drink perfect. : 

3. May be returned if not satisfied. >INCE 1863 
4. Costs less than ‘2c per cocktail. 

5. Pint bottle makes 256 cocktails with frothy head. 

6. Avoids adding egg white, cream or frothing ingredient. 
1. Eliminates dissolving crystals or combining bottles. 


MAIL THIS COUPON FOR 
YOUR FREE SAMPLE | 


FEE BROS., 
453 Portland Ave., Rochester, N. Y. 14605 


Gentlemen: Please send me a FREE 
sample of FROTHY MIXER. 


Name 





Address 





453 Portland Ave. 


Rochester, N. Y. 14605 
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MEMBERS 


The ONLY way that a member can unlock your club 
entrance door is with a PAID-UP member’s Card- 
Key. This avoids all embarrassment to all parties 
concerned. That is why over 5,000 Fraternal and 
Private Clubs are NOW using Card-Keys. Be SURE 
your club enjoys the benefits of this Card-Key 
System. 


For Free Information write: 


CARD-KEY SYSTEM, INC. 


P.O. BOX 589 BURBANK, CALIFORNIA 


Viking Oak 


YROMWEBER 














Romweber’'s gifted hand craftsmen have created in Viking 
Oak a truly beautiful and distinguished line of Scandin- 
avian-Provincial furniture. 


See ‘Furniture of Timeless Beauty’ at our showrooms. 


Chicago: 6-166 Merchandise Mart 
New York: 305 East 63rd St. 
St. Louis: 1720-22 Washing'on Blvd 


Dallas: Decorative Center 

Los Angeles: 8820-22 Beverly Bivd. 
Batesville, Ind.: Main Office & Plant 
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Modern trends in food service equipment, p. 48, Mar. 

A gourmets eye-view of the middle east, p. 50, Mar. 

What constittues the perfect dinning room? p. 62, Mar. 

Our food and beverage service is up, but our labor costs 
are down, p. 25, July 

Food and food service ideas for and from clubs, p. 26, July 

Flaming dishes upgrade our service, p. 27, July 

A problem-solving salad bowl, p. 28, July 

Exotic dishes from the middle east, p. 29, July 

Good packaging leads to successful buffet service, p. 32, 
July 

An award-winning menu for weight watchers, p. 36, July 

Flambe desserts are easy, p. 59, July 

Food ideas that appeal to members, p. 

GOLFING OPERATIONS 

Golf trends, p. 28, Feb. 

Study shows golf-course costs in the southwest, p. 54, Feb. 

Club in the red? Operate your own golf carts, p. 64, Mar. 


18, Sept. 


Eighteen golf problems and how we solved them, p. 24, May 


A manager’s view of the U.S. Open, p. 42, Aug. 
HOTEL SHOW 

Club managers’ day to open hotel show, p. 54, Oct. 

Bar merchandising clinic, p. 67, Nov. 
KITCHEN 

Kitchen remodeling saves time, work, p. 30, Oct. 
LEGISLATION 

Success! Club excise tax repealed, p. 27, Aug. 

Effect of medicare bill on club payrolls, p. 71, Oct. 
LENT 

Shad and roe: pleasure and profit, p. 19, Jan. 

Lent or not, we always serve seafood, p. 58, Jan. 
LIQUOR 

(See Beverage) 
MAINTENANCE 

Floor wear—or neglect, p. 36, Feb. 

Controlling flying insects by electricity, p. 74, June 

Incinerator saves $65 a month, p. 30, Oct. 

The hard facts about soft water, p. 52, Oct. 
MANAGEMENT, CLUB 

A bicycle built for you, p. 12, Jan. 


A conflict on accounting—should clubs depreciate? p. 18, 


Jan. 


Policy and management: education can bridge the gap. 


p. 22, Feb. 
A pilot course in mid management, p. 97, Mar. 
200 attend Navy club management program, p. 47, Apr. 
What can the C.M.I. do for you? p. 33, Nov. 
What’s ethical for club managers? p. 16, Nov. 
NATIONAL RESTAURANT SHOW 


Expanded N.R.A. convention offers full program, top enter- 


tainment, p. 20, May 
PARTY IDEAS 
Sportsmen’s night is always a hit, p. 43, Jan. 
A world’s fair party, complete with exhibits, p. 53, Apr. 
Pillars became palm trees for club’s annual luau, p. 56, May 
Beachcombers’ ball scores big success, p. 64, May 
A high-flying club party, p. 26, June 
Planning a Bavarian bierstube, p. 40, Aug. 
A party day idea: hold your own musical, p. 18, Nov. 
How we stage a shipwreck party, p. 19, Nov. 
Christmas in July, p. 20, Nov. 
A most unusual dedication, p. 21, Nov. 
How to promote your club activities, p. 22, Nov. 
A plan for a safe fourth, p. 24, Nov. 
A permanent decoration for any party, p. 56, Nov. 
PROMOTION 
How to promote your club activities, p. 22, Nov. 
REMODELING 
Interior decorating for clubs, p. 34, Oct. 
A remodeling check list, p. 47, Oct. 
REMODELING, CITY CLUBS 
Up 56 floors and back two centuries, p. 28, June 
When it comes to clubs, this is the criterion, p. 30, June 
Remodeling leads to new members, more business, p. 19 
Sept. 
A club solves its noise problem, p. 71, Nov. 


_ REMODELING, COUNTRY CLUBS 


Renovation improved controls, p. 14, Jan. 
Club builds its image, p. 32, Jan. 
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Three years of planning lead to a versatile, attractive new 
club, p. 24, June 
Fox hills country club—the beginning of a resort? p. 30, 
July 
A new look for a 50-year-old club, p. 38, Aug. 
Economy and efficiency dictate need for changes, p. 31, 
Sept. 
Questionnaire brings remodeling suggestions, p. 31, Sept. 
We shifted gears for increased economy, p. 31, Sept. 
A club remodels to keep up with members’ needs, p. 30, 
Oct. 
Interior decorating for clubs, p. 34, Oct. 
Remodeling increases members’ use of club, p. 40, Oct. 
Renovation ups club use by 50 per cent, p. 42, Oct. 
A building for an all-weather club, p. 44, Oct. 
A remodeling check list, p. 47, Oct. 
Portrait of a sailing man’s club, p. 32, Nov. 
SALARIES AND WAGES 
Fringe benefits keep us competitive, p. 16, Sept. 
SWIMMING POOL 
Balloon shelter lets Ohio club have swimming all year 
long, p. 51, Apr. 
TAX 
Want 10 per cent less excise tax in your club? Now is the 
time to act, p. 6, Mar. 
Success! Club excise tax is repealed, p. 27, Aug. 
The excise tax reduction, p. 72, Aug. 
TEEN-AGERS 
Teen-agers: a liability or an asset? p. 38, July 
TRAINING 
Employee wages, training discussed at Ohio valley round 
table, p. 16, May 
A manual for club employees, p. 16, Dec. 
Job training starts with a letter, p. 20, Dec. 
WORKSHOPS 
1965 CMAA workshop, p. 32, June 
Executive development and program management, p. 34, 
June 
First 65 workshop a success, p. 51, Sept. 
Birmingham workshop report, p. 53, Sept. 


Tax Calendar For Clubs 
December, 1965 
15—Withholding tax and Federal Insurance Contributions 
Act tax: The sum of tax withheld from wages during 
November, 1965, and employee tax and employer tax 
under the Federal Insurance Contributions Act for 
November,. 1965, if more than $100, payable to an 
authorized depositary. Return on Form 450. 
Exempt corporations: Information return on Form 990 
due from certain exempt corporations with accounting 
periods ended July 31, 1965. 
31—Excise taxes: Tax on membership dues, initiations, 
transfer and assessment fees, admissions, and other 
excise taxes for November 1965, if more than $100, 
payable to an authorized depositary. Return on Form 


537. 


GAME ROOM EQUIPMENT | 


The Biggest Selection 
of Finest Quality 


@ POKER TABLES 
@ POKER CHIPS 

@ PLAYING CARDS 
@ PERFECT DICE 

@ DICE CUPS 

@ CHESS SETS 

@ CHESS TABLES 


at the right price! 


Write for Free Catalog! 


GEORGE ¢ CO., 615 Main St. Dept. B, Buffalo, N.Y. 14203 
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-pig’s great-grandchildren became “status symbols” 











Ray 


Genuine Smithfield Hams... 
Status Symbols of famous flavor 


Y ears ago a little pig set sail from Bermuda for 
the colony of Jamestown, Virginia. That little 


among hams. 

Pigs thrived on the rich nuts in the woodlands of 
early Virginia. Settlers perfected curing, smoking 
and aging the hams to achieve a unique flavor! This 
delectable flavor caused William Byrd of Virginia to 
praise Smithfield hams as “ye hams of perfection.” 

Add prestige to your menus . . . attract more 
guests by offering dishes made with genuine Smith- 
field ham. Amber Brand Smithfield Cooked, Sliced 
Ham is ready to serve with its delicious home-style 
flavor from a glass jar. A taste accent for breakfast 
omelets . . . to highlight luncheon salads . . . to add 
gourmet status with yams, potatoes, green vegetables 
for elegant dining. 

Use another famous Smithfield product, Amber 
Brand Smithfield Deviled Ham, to put zesty appeal 
in a great variety of dishes—casseroles, muffins, 
dips, hors d’oeuvres, soups, croquettes, sandwiches. 

Amber Brand Genuine Smithfield Hams, pin- 
nacles of prestige, are cured a year or more by a 300 
year old process. Ideal for receptions and private 
parties. 

James River Brand Smithfield Hams, hickory 
smoked flavor—mellowed by 4 to 6 montis of aging. 
Cooked or uncooked. 

Other fine foods from Smithfield: Hickory-smoked 
Breakfast Bacon, Chicken Brunswick Stew, Ba:- 
beques—Pork, Beef and Turkey—plus variety of 
zesty sauces. 


Wri 


e for information on our convenience foods! 





“Srnithfield—A Name Famous for Fine Foods for 300 Years! 


THE SMITHFIELD HAM AND PRODUCTS CO., INC. 


Smithfield 81, Virginia 
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